Discussion
[bookmark: _GoBack]Moral hazard and adverse selection are terms that describe scenarios whereby the behavior of one party disadvantages the other party. Adverse selection refers to a situation whereby sellers are more informed on the quality of products compared to buyers, although typically sellers are the most knowledgeable parties. Moral hazard is characterized by asymmetric information between two stakeholders, and the behavioral change of a single party occurs after a mutual agreement between the parties. Asymmetric information is whereby one party in a transaction has more material knowledge compared to the other.  One of the current management scenarios that involved asymmetric information is the acquisition of Fitbit by Google (Forbes, 2019). Google is an organization that develops software, and its activities are centered on the analysis of data as well as online advertising. Fitbit is a company that deals with physical fitness and electronics. Therefore, Google was not more knowledgeable regarding physical fitness when it decided to acquire Fitbit. Fitbit is managed by professionals with sufficient knowledge as well as expertise pertaining to physical fitness as well as human health. Therefore, Fitbit's acquisition was perceived as an adverse selection.      
Some of the methods used to correct the potential problems of asymmetric information include giving warranties, information availability, guarantees, and no claim bonuses (Sokolovska, 2017).  Giving warranties is a way of cushioning customers against flawed products. Warranties assure customers that the products they have bought are of high quality and in case of any defects, returns or replacements are available within a certain time.  For insurance companies to manage asymmetric information, they offer huge discounts for no-claim bonuses so that they can access more information pertaining to consumers who are careful and not careful.  Consumers should have access to adequate information so that they may be able to make better decisions. This would improve the quality of products and lead to customer satisfaction.
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